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Dear Golf Professional,

Weather Trends International is pleased to partner with Golf 

Datatech to bring you this one-of-a-kind report demonstrating 

the influence of WEATHER on GOLF ROUNDS PLAYED for 

the month of August, 2009.

In addition, we have included expert commentary on the 

September 2009 weather conditions and how it will impact 

rounds played across the country.  

As a golf professional, you are now able to access specific 

temperature, precipitation, and snowfall forecasts for YOUR 

LOCAL COURSE, through a sophisticated (but easy to use) 

tool called Myskeye.

Please reach our to either Tom Stine (Golf Datatech) or 

Dennis OôDonnell (WTI) for additional information or 

guidance on using this important tool to plan your business.

Warmest (and Driest) Regards,

Tom

Tom Stine

Golf Datatech

(407)944-4166

stinegolf@aol.com

Dennis

Dennis OôDonnell

Weather Trends Intl.

(610)807-3587

dodonnell@wxtrends.com

ÅWeather and climate-sensitive industries account for 

1/3 of the US GDP or $3 TRILLION DOLLARS.

ÅStatistically, year-over-year local weather conditions 

repeat less than 15% of the time.

ÅFor any given city or region, normal weather occurs 

less than 10% of the time.

ÅThe power of just ONE DEGREE (or ONE INCH of 

RAIN) change (up/down) at the weekly level from one 

year to the next, can significantly influence the retail 

golf industry.*

1° WARMER = 1.2% more soft drinks/ beer Sold

1° WARMER = 240,000 More Ice Cream Units Sold

1° WARMER =90,000 More Suncare Products Sold

1° COLDER = 2.5% more Seasonal Fall Apparel Sales

1° WARMER = 0.76% Increase in Rounds Played

1ò Rain = 2.2% Decrease in Rounds Played

* Based on WTIôs historical analysis of proprietary client sales data compared to 

historical weather conditions for all US markets.  Results will vary by region and 

local retail location.
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Rounds Played
(Aug09 vs. Aug 08) 0.4% 2.0% -1.5% -6.2% 2.0% -6.4% 3.2% 6.7%

Rounds Played
(Year-to-Date) 0.6% -0.3% 4.8% 0.1% -0.9% 0.4% -2.9% 0.5%

Average
High Temperature

(August 09)
84° 88° 81° 79° 80° 81° 88° 92°

Temperature 
Change

(Aug09 vs. Aug 08)
0° -1° -3° -2° 3° 2° 1° 2°

Total Region
Precipitation
(August 09)

9'' 39'' 160'' 149'' 31'' 98'' 226'' 166''

Precipitation
Difference Inches
(Aug09 vs. Aug 08)

-8'' -16'' 73'' 98'' -17'' 45'' -60'' -125''

Precipitation
Difference Percent
(Aug09 vs. Aug 08)

-47% -29% 84% 192% -35% 85% -21% -43%N
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August 2009 vs . August 2008

United States Rounds Played
-1.0%  August 2009 vs. August 2008

0.0%  Year -to-Date

+2.0% and Higher

Between -1.9% and +1.9%

-2.0% and Lower
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As the summer golf season comes to an end, the weather becomes cooler and days shorter cutting back on the possible number ofrounds played.  In the 
Northeast and Mid-Atlantic, temperatures were cooler than last year but rainfall was kept at a minimum allowing for rounds to beplayed more often which 
should give the Mid-Atlantic a needed boost.  Conditions in California were ideal for much of the month, but the effect of the wild-fires could hamper the 
ability for golfers to get a round in, especially in southern California.  Finally the Rocky mountains should have a strong finish to their season as 
temperatures were warmer and rain fell less often than last year.  

August 2009
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Individual forecasts for specific zip codes courses are available through www.myskeye.com See page 8 for more information

ÅThe big cities in the Mid-Atlantic experienced a 

wetter August, limiting the amount of golf 

consumers could play.

ÅVery dry weather in much of the South 

maximized the amount of time spent on the 

course and drove numbers up. Florida has a 

great month with rounds up 13.1% for the state.

ÅDriest August in 9 years for Texas allowed 

golfers to enjoy the weather outdoors even 

though it was slightly warmer than last year.


